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The impact of tourism experience 
activities on tourist value and loyalty : 

Taking Wuwei Harbor Waterfowl 
Protection Area as an Example 

Liang-Chun Chen*  Yu-Hsiang Yang**  Ting-Yi Hsueh** 
* Associate Professor, Department of Management, Fo Guang University 

** Graduate student, Department of Management, Fo Guang University 

Abstract  

In recent years, the government has been promoting experiential tourism, 

actively shaping tourist attractions in various regions, and creating region-specific 

ecotourism itineraries to attract visitors with diverse cultural experiences. Yilan 

County’s Wuwei Harbor Waterfowl Protection Area possesses a unique 

geographical advantage. Through the strategic planning of experiential itineraries, 

it emphasizes natural conservation and cultural education as its main promotional 

themes, conveying the local ecology, landscape, and arts and culture. 

Therefore, this study aims to investigate the ecotourism content of the Wuwei 

Harbor Waterfowl Protection Area in Yilan County. It examines the relationship 

between experiential marketing, experiential value, and customer loyalty. 

Surveys were distributed to visitors who experienced the reserve, and data 

analysis was conducted using SPSS software. The research findings revealed that 

the relationship between "experiential marketing" and "experiential value" is 

partially established, and the relationship between "experiential value" and 

"customer loyalty" is partially established. Finally, the impact of "experiential 

marketing" on "customer loyalty" can be mediated through the generation of 
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"experiential value." By understanding the relationships among the 

aforementioned variables, this study provides managers with a basis for adjusting 

and sustainably developing the content of experiential activities for future 

planning and management of the Wuwei Harbor Waterfowl Protection Area. 

 

Keywords eco-tourism, experiential marketing, experiential value, 

customer loyalty 
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